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/ HOW OLD ARE THEY?

MALE
54.7%
FEMALE
45.3%

Under 16 1.2%

6.8%

20.6%

18.3%

8.2%

7.1%

5.8%

2.1%

0.6%

29.2%

16 or 17

18 - 20

21 - 25

26 - 30

31 - 34

35 - 40

41 - 50

51 - 60

61+

Single
38.3%

Seeing someone
16.8%

In long-term relationship
26.0%

Married
12.1%

One
6.1%

Two
5.4%

Three
1.5%

Four
0.3%

Five
0.1%

More Than Five
0.1%

None
86.5%

2.3%
None

9.9%
one

12.8%
two

17.5%
Three

15.2%
Four

9.8%
Five

5.9%
six

/ MEET THE FESTIVAL-GOERS!

/ HOW MANY PEOPLE DID THEY GO WITH?

/ HOW MANY CHILDREN?

/ MARITAL STATUS...



/ HOW MUCH DO THEY EARN?

France
4.5%

Spain

0.8%

Switzerland

3.7% Turkey

0.2%

Moldova

0.1%

Russia

0.8%

Portugal

0.7%

Ukraine

0.1%

Denmark

0.4%

Bosnia and 
Herzegovina

2.0%Estonia
0.7%

Montenegro

1.5%

Finland
1.1%

Netherlands

5.9%

Albania
0.1%

Norway
0.4%

Poland
3.7%

Poland
3.7%

Austria
1.0%

Czech 
Republic

1.5%

Latvia

1.5%

Lithuania

0.4%

Serbia

14.1%

Hungary

2.3%
Greece

0.2%

Kosovo

0.1%

Macedonia

1.2%

Belgium
4.1%

Ireland
0.7%

Croatia
0.9%

UK
2.2%

Italy

2.0%

Slovakia

1.6%

Slovenia

0.4%

Bulgaria
0.3%

Germany

7.9%

Sweden
0.8%

Malta

0.1% Romania

29.3%

Dance
53.7%

Ambient
16.4%

Hip Hop
42.6%

Dub Step
36.2%

Urban / R&B
37.0%

Pop
53.1%

World
22.3 %

Classic
24.7 %

Other 
23.7 % Rock

66.2%

Indie
37.9%

Metal 
22.7%

Punk  
22.0%

Jazz 
34.5%

Folk
20.2%

Blues
25.3%

Ska
12.8%

Reggae
38.0%

/ WHAT TYPE 
OF MUSIC 

DO
THEY LIKE?

44.7% Less than €10,000

9.3% €10-15,000

5.3% €15-22,000

4.3% €22-30,000

2.8% €30-40,000

3.4% Over €40,000
49.6%

 said that the economic climate 
didn’t impact thier festival plans

/ WHERE ARE THEY FROM?



Ticketing company

60.7 %
Record companies

11.7 %
Promoter/festival 

organiser

55.9 %
Bank/credit card 

company

18.8 %
Artists

33.1 %

/ HOW FAR IN ADVANCE DID THEY BUY TICKETS?

/ TYPE OF TICKETS THEY 
USUALLY HAVE

/ HOW DID THEY TRAVEL TO THE LAST FESTIVAL THEY WENT TO?

/ WHO DO YOU THINK PROFITS FROM 
TICKET BOOKING FEES?

/ HOW DO THEY PAY FOR DRINKS AT A 
FESTIVAL BAR?

3.9% 13.0% 40.4% 5.4% 22.7 5.8% 0.2%

40.7%
Cashless 
Payment 

13.7%
Debit or Credit 

Card

28.4%
Cash

12.7%
A token system



/ 5 WORST PARTS OF THE FESTIVAL EXPERIENCE

/ EXPERIENCE BUYING THE TICKETS?

/ WHAT EVENT PROMPTED 
THEM TO PURCHASE THIER 

FESTIVAL TICKETS

/ WHERE DID THEY BUY THIER FESTIVAL TICKETS?

Wet and muddy 
conditions

Queues and 
overcrowding

NO showers or 
clean toilets

price of 
tickets

/ EXPERIENCE BUYING THE TICKETS?

/ EXPERIENCE BUYING THE TICKETS?



/ DID THEY TAKE ADVANTAGE OF AN 
EARLYBIRD TICKET OFFER THIS YEAR

/  THIER IDEAL SIZE FESTIVAL

/ TOP 5 THINGS FESTIVAL GOERS CONSIDERED A MAJOR FACTOR 
WHEN CHOOSING WHICH FESTIVALS TO ATTEND

 

have gone to festivals outside of the UK this year35.7%

How many festivals did they attend this year?How many gigs did they go to in a year?



29.1%
Mainstream 

lager

43.9%
Premium 

lager

3.6%
Bitter

3.1%
Cask Ales

14.9%
World 
Lagers

12.3%
Craft 
Beers

13.9%
Speciality 

lager

10.9%
Stout

38.8%
Vodka

19.9%
Gin

22.6%
Rum

14.8%
American 
Whiskey

28.8%
Shots/

Shooters

31.3%
Jagermeister

39.9%
Cocktails

4.7%
Alcopops

32.0%
Cider

18.6%
Wine: 

Sparkling

27.4%
Wine: 
Still

16.5%
Wine: 

Champagne

/ WHICH OF THESE ALCOHOLIC DRINKS DO YOU LIKE?

/ WHAT KINDS OF FOOD DO THEY LIKE TO EAT AT FESTIVALS?



24.7%
Excellent

61.4%
OK

3.8%
i don’t know

10.0%
Poor

/ DRINKS SELECTION AT 
FESTIVALS THIS YEAR

/ WHAT WAS THE FOOD CHOICE 
AT THE FESTIVALS THIS YEAR

/ HOW WERE THE FOOD PRICES 

/ HOW WERE THE DRINK PRICES 

/ DRINKS SELECTION AT 
FESTIVALS THIS YEAR

47.4%
€3.00

13.2%
€4.00

1.6%
€4.50

17.9%
€3.50

1.5%
€5.00

36.4%
Excellent

7.8%
Poor3.9%

I don't know

51.9%
OK

66.7%
of festival-goers had 
clear hot sunshine 

throughout

Very reasonable

About right

A little steep

7.0%

33.9%

40.8%

13.2%

I don't know 4.7%

51.8% of festival-goers smoke

18.2% admitted to taking 
illicit drugs at a festival

79.0%
took their tents home 

from the festival



Think it added to the overall experience

Felt it was obtrusive and out of place

Didn’t really notice

Didn’t visit

23.2%

3.4%

30.6%

42.8%

Impression of the sponsored bar areas...

/ WHAT TYPE OF ADVERT WOULD
THEY BE LIKELY TO NOTICE?

NEWS

Magazine / Newspaper

7.21%16.83%
Facebook (Desktop)

14.85%8.84%
Youtube (Video) Facebook (Phone)

14.53%
Poster / Outdoor YouTube (Page)

6.34%

WebsiteGoogle

6.18%6.52%

Radio TV

9.82%8.85%

41.2% 
 Don’t think that brand 

sponsorship improves their 
enjoyment of the festival

71.6%
Remember sponsors 

from the festivals they 
attended



I don't own any music

5.4 %
Copy it from friends

19.9 %
Buy CD's & physical 

formats in shops

35.7 %
Buy CD's & physical 
formats on mail order

6.4 %
Buy CD's & physical 

formats online

16.0 %
Download on iTunes

24.5 %
Download on Amazon

16.0 %

Download from other 
online stores

14.7%
Download for free

45.4 %
Buy on Ebay

2.1 %
Stream it on Spotify

35.0 %
Stream it on Deezer

12.4 %
Stream it on Last.FM

6.5 %
Stream it on 
Google Play

10.0 %

/ WHERE DO THEY GET THIER MUSIC FROM

/ WHICH ONLINE SERVICES DO THEY USE

/ HOW WAS THE MOBILE 
SIGNAL AT THE FESTIVALS

/ HOW WAS THE MOBILE 
SIGNAL AT THE FESTIVALS

/ WHICH MOBILE PHONE NETWORK DO THEY USE

Deezer
14.3%

Drowned In

 

Sound
1.1%

Facebook
1.1%

Flickr
5.3%

Last.fm
8.8%

LinkedIn
26.1%

Gigwise
0.6%

Google+
37.7%

Instagram
62.7%

MySpace
1.6%

Tinder
12.1%

Tumbler
15.2%

Twitter
27.3%

YouTube
86.3%

Songkick
2.6%

Snapchat
39.6%

Spotify
35.3%

eFestivals
3.3%

Whatsapp
70.0%

NME
1.7%

Orange
20.5%

Vodafone
15.8%

T-Mobile
6.5%

Telenor
6.3%

Telekom
8.6%

O2
4.4%

17.7% Excellent
8.8% OK

2.0% Non existent3.7% Didn't use it
14.8% Poor

33% Good 21.6% Possibly
10.4% Not At All11.9% Don’t Care

15.6% Unlikely
18.6% Probably



/  TOP 5 THINGS THEY USED THEIR PHONE FOR AT FESTIVALS

Like     Comment

24.7% of festival-goers have 
posted a photo on social media 

they regretted

/ WHAT MAKE OF MOBILE 
PHONES DO THEY USE

35

.8%

28

.6%

     



/ HOW DID THEY RECHARGE IT?

Brought
spare battery

65.6%
Rented 

portable charger

4.4%

/ HOW SATISFIED WERE THEY WITH THE 
CHARGING SERVICE?

21.1%
Would recommend the 

charging service to friends

/ EXCLUDING THEIR TICKET, 
HOW MUCH IN EURO DID THEY 
SPEND BEFORE EACH FESTIVAL

/ EXCLUDING THEIR TICKET, 
HOW MUCH IN EURO DID THEY 
SPEND AT EACH FESTIVAL



     

31.9%
bought a festival-branded 

t-shirt or other merchandise

21.1%
bought a artist-branded 

t-shirt or other merchandise

/ FESTIVAL 
ACCOMMODATION CHOICES

FELT THE PREMIUM 
ACCOMMODATION WAS 

GOOD VALUE FOR MONEY

WOULD CONSIDER PAYING 
FOR PREMIUM/VIP 

ACCOMMODATION AGAIN



Tom Lawson

+44 (0)7752 114141

t.lawson@festivalawards.com

Moses Naaem

+44 (0)7759 272313

m.naeem@mondiale.co.uk

Michael Baker

+44 (0)798 280 7929

m.baker@mondiale.co.uk


